
 
 

JOB DESCRIPTION 
 
POSITION TITLE: External Recruitment Specialist  
 
LOCATION: GSCSNJ/Remote   
 
MISSION:  
Accepts and implements the Girl Scout Mission to build girls of courage, confidence and character who 
make the world a better place.  Agrees to pledge and uphold the Girl Scout Promise and Law. 
 
CUSTOMER IMPACT STATEMENT:  
The External Recruitment Specialist is responsible for generating girl and adult leads that ultimately result 
in new memberships.  This position engages various stakeholders (volunteers, prospective customers, 
businesses, community leaders, etc.) within the community to market and sell the Girl Scout experience 
in targeted areas.  With a focus on strengthening our presence within communities through partnerships 
and alliances that support membership sustainability, the External Recruitment Specialist will initiate and 
execute effective recruitment strategies and activities that build girls’ and parents’ interest and provide a 
great initial customer experience with Girl Scouts.  The External Recruitment Specialist position reports to 
the Recruitment Manager.  

CRITICAL SUCCESS FACTORS: 

1. Recruit new members and start new troops in targeted areas 
2. Ability to use reports to determine target areas for membership growth 
3. Build partnerships with local organizations to help support recruiting efforts 
4. Strong time and project management skills   

 

 
PRIMARY ACCOUNTABILITIES (may include, but not limited to): 
Accountability Responsibilities/Objectives 
Ensures new member 
growth in focused area    

1. Build viable relationships with community stakeholders that result in the 
sustainability of membership growth in targeted areas. 

2. Recruit adults that reflect the demography of the areas to be troop leaders and 
troop support volunteers. 

3. Efficiently recruit new members with an emphasis in building new troops. 
4. Works with a cross-functional team to develop innovative techniques and 

strategies to maximize recruitment and lead generation efforts..  

Recruitment Plan 
Implementation   
 

1. Create recruitment plans and schedules to identify specific targets for lead 
generation. 

2. Project the number of contacts to be made to meet membership goals for the 
targeted area.   

3. Work with Recruitment Manager to identify the need to build new troops for the 
opportunity catalog prior to executing the recruitment plan. 

4. Ensure that recruitment efforts are aligned to council’s strategic plan and the 
national strategy for membership growth.  



5. Utilize SMART, weekly goals to develop the recruitment plan and continually 
access if plan is producing desired results. 

6. Complete cost benefit analysis 
Sales Acumen  
 

1. Ensures consistent Girl Scout branding and overall program messaging is used in 
all customer interactions. 

2. Utilize effective membership recruiting strategies within targeted areas to increase 
girl and adult leads.  

3. Initiate and execute professional demonstrations and presentations of Girl Scout 
products and services.   

4. Generate new membership growth through a cadre of recruitment techniques. 
5. Provide the highest level of customer service to all members/customers, both 

external and internal.  
6. Clearly communicate the Girl Scout Leadership Experience and the features and 

benefits of the program to potential members.    
7. Enter all leads in the CRM database and follow up with unconverted leads in a 

timely manner.   
Data Analysis   1. Use Council CRM system to track recruitment results against goals and 

objectives.   
2. Research market data and membership trends to identify opportunities for growth 

in girl and adult membership.  
3. Conduct ongoing assessments of membership results to determine the 

effectiveness of recruitment activities and whether adjustments must be made to 
stay on target.   

4. Utilize good judgment and decision making to recognize when sufficient 
information has been obtained that supports current activities. 

 
 
OTHER DUTIES (general that apply to all): 

  Other duties as needed to support council business, as assigned 
 
QUALIFICATIONS: 

 
Education: A Bachelor’s degree preferred; or equivalent work experience.       

 
 

Experience: Minimum of 3 years Girl Scout experience in volunteer recruitment, community 
development, customer service or sales preferred. Bilingual skills an asset – Spanish.  
 
 

Skills: Outstanding oral and written communication skills - expresses ideas and facts in a 
clear and understandable manner appropriate for the individual or group; listens to 
and comprehends what others are saying; prepares organized and structured 
presentations; applies good judgement. 
 
Self-Management and Self Assurance - assesses own skills and seeks development 
opportunities; sets and achieves goals; works independently. 
 
Interpersonal Relations - establishes rapport with others at all organizational levels; 
respects others; considers and responds to the needs, feelings, and capabilities of 
others; establishes and maintains an open dialogue with others; has demonstrated 
ability to market the Girl Scout value proposition through a variety of communication 
venues including in person, phone, and online. 
 
Proficient technical computer skills in Microsoft Office including Word, Excel, 
Salesforce. 
 

 



The ability to effectively manage time, prioritize tasks, and pay attention to detail is 
critical to this role.  
 

Physical Qualifications: Ability to lift 30 pounds 
 
 

Other: Occasional evening and weekend work is required    
 
Ability to work a flexible schedule and provide own transportation for travel.  The job 
requires driving 70% of the time.    
 
 

    
 
 
                                                       

 
 
 
 

           
 
  
            
 
            
    

 

 
  
 
    
  
 


